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Need to step away? Want to go 
back and watch something again? 
You can! Watch sessions again on 

demand after the event

Watch online and on demandLog on and watch anytime, anywhere
Access anywhere. Easy access 

to the event all around the globe 
through desktop, laptop, tablet 

or mobile phone!

Networking opportunities available
Your gateway to the world – 

networking opportunities have 
been arranged for a more engaging 

experience

Virtual experience

The shadow of the pandemic still looms, and the insurance industry has 
barely been able to catch its breath, having been battered again and again 
by the waves of COVID-19. But there are hopeful signs. While the path to a 

full recovery may not be smooth and may take longer than initially anticipated,  
the roundtable will provide a high-level dialogue on key challenges facing the 
industry today, key leadership lessons learned through navigating the past two 
years and much more. 

Be part of the conversation and take a ringside seat to the action as you will be 
given plenty of food for thought! 

Discussion topics: 

•	A new era of rising inflation and the impact of interest rates and product pricing

•	HR management challenges of working from home

•	Impact of geopolitics on the insurance industry; what is end game of pandemic?  
Did insurance come out better or worse? 

•	Social media and insurance?

•	Inflation and making efficient use of available capital

•	Protecting the brand from reputational damage

•	Political risk

•	Cyber insurance for consumers 


